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PROFESSIONAL SUMMARY

Digital product and growth strategy leader with 20+ years of experience turning complex information,
CMS-driven content systems, search behavior, and stakeholder priorities into clearer user journeys and
measurable action. Experienced across multi-location service brands, healthcare-adjacent digital
experiences, professional education, association leadership, and SaaS GTM strategy. Strengths include CMS
migration and architecture, Al-assisted content systems, SEO/search intent, personalization, conversion
optimization, requirements translation, and building trusted relationships with subject matter experts.

CORE SKILLS

Digital Product Strategy; CMS Architecture & Migration; Webflow; WordPress; Elementor; Content Management; Digital
Front Door Strategy; User Journey Optimization; Patient/Consumer Journey Mapping; Conversion Pathways; SEO;
GA4; Google Search Console; Google Business Profile; Site Search Implementation; Keyword-to-Content Mapping;
Al-Assisted Content Systems; Generative Al Workflows; Personalization; A/B Testing; Market & User Research; Product
Requirements; Feature Requests; Developer Tickets; Roadmapping in Notion; HubSpot CRM, Email, Forms, Landing
Pages, Pipeline & Reporting; HIPAA-Sensitive Workflows; Data Privacy; Stakeholder Management; Subject Matter
Expert Collaboration; KPI Management

SELECTED DIGITAL PRODUCT, CMS & Al PROJECTS

* Van Michael CMS Migration & Conversion Ecosystem: Directed CMS-connected website, SEO, form, landing
page, service page, location page, and booking/conversion workflows across a 9-location brand supporting
120K+ guest profiles, ~200K clients annually, ~200 URLs, ~16K monthly website visits, and a 67K opted-in
email audience.

* Aquatio Al-Ready SaaS GTM Content Engine: Own GTM messaging and content strategy for a SaaS platform,
building keyword-supported content calendars, ICP messaging, Al/compliance positioning, objection-based blog
strategy, sales enablement, assessment app concepts, and the Aquatio savings calculator as a core
client-acquisition tool.

* ABPLA Medical/Legal Expert Content & Attorney Search System: Built targeted professional content and
education around complex medical malpractice issues, including science-driven CLEs with physicians and
medical experts; also shaped attorney-search architecture that helped prospects find certified attorneys and
reinforced organic authority for '"Medical Malpractice.'

PROFESSIONAL EXPERIENCE

Aquatio Software | Marketing & Growth Advisor | Nov 2025—-Present | Remote / Atlanta, GA

» Serve as marketing and growth advisor for SaaS platform, functioning as a fractional CMO-style partner across
GTM strategy, positioning, product feedback, website architecture, landing pages, sales enablement, and
content systems.

* Created and own keyword-supported content calendar aligned to organizational GTM goals, ICPs, buyer stages,
product positioning, Al-readiness themes, and sales-objection insights.

» Developed messaging around Al, compliance, authentication, freight execution, visibility, and workflow
automation; translated product capabilities into market-facing narratives and conversion assets.

» Wrote feature requests and developer requirements for five assessment-style apps and the Aquatio savings
calculator, the brand's strongest client-acquisition tool.

» Use A/B testing, sales feedback, objection patterns, keyword research, and buyer questions to refine blogs,
landing pages, messaging, and campaign sequencing.

* Apply Al tools including GPT, Claude, Gemini, Lovable, and Search Atlas for content generation, keyword
mapping, workflow design, sales messaging, site creation, and strategy development.

Van Michael Salon / River Run Management | Growth Director | 2024—Mar 2026 | Atlanta, GA

* Led digital growth strategy for a 9-location brand serving ~200K clients annually, managing CMS-connected web
content, SEO, conversion flows, forms, landing pages, service pages, location pages, and booking pathways.



* Managed migration from WordPress/Elementor to Webflow, partnering with a Webflow developer to connect
CMS structure to the website while preserving and advancing SEO goals.

* Oversaw digital ecosystem supporting 120K+ guest profiles, ~200 unique URLs, ~16K monthly website visits,
and 67K opted-in email contacts across Webflow, WordPress, GA4, Google Search Console, Google Business
Profile, forms, and analytics.

* Improved clicks by 26% through more specific CTAs tied to ideal customer profiles and increased new clients by
12% through conversion-focused digital updates and segmentation.

* Built segmented campaigns and personalized content by location, service line, audience type, buyer stage, and
user need, using A/B testing as a consistent optimization discipline.

 Consulted on healthcare-adjacent digital experiences, review-response workflows, medically responsible
messaging, and HIPAA-sensitive considerations involving direct access to patient-record context.

American Board of Professional Liability Attorneys (ABPLA) | Executive Director | 2011-2023 | National

* Directed national professional association for board-certified trial attorneys, integrating membership growth,
digital communications, accreditation, education, conferences, sponsorship, governance, and search visibility.

* Built targeted content for professional attorney audiences around complex medical malpractice issues,
translating clinical and scientific subject matter into credible educational programs and member/prospect
engagement assets.

* Produced 42 CLE programs and 12 annual conferences, including science-focused medical malpractice
education with physicians, anesthesiologists, neurosurgeons, nephrologists, pathology experts, nurse
practitioner experts, and trial attorneys.

» Hosted the largest conference of ~1,400 attendees and managed content themes, calls for presentations,
speaker evaluation, faculty coordination, event marketing, registration, and accreditation logistics.

» Submitted CLE approvals across 38 jurisdictions and managed privacy-sensitive certification materials, judicial
confidential references, settlement agreements, and patient health record materials for complex case contexts.

* Grew membership by 90%+, improved email open rates by 200% through CRM segmentation and A/B testing,
delivered weekly digital communications to 10K-100K attorneys, and achieved #1 national organic ranking for
'Medical Malpractice.'

 Consulted with NBTA on attorney-search architecture for Find Board Certified Attorney functionality, drawing
from ABPLA's search and certification pathways to improve user navigation and discovery.

Van Michael Salon / River Run Management | Marketing & Operations Leadership | 2004—2011 | Atlanta, GA

* Led marketing, operational, and growth initiatives for multi-location service brands, contributing to a 19.8%
profitability increase and 30% new client acquisition growth through unified communications, workflow
improvements, and audience-focused campaigns.

EARLIER EXPERIENCE

Nantahala Outdoor Center | Director of Partnerships | 1999-2004
* Led partnerships and sponsorship strategy in the outdoor and adventure-sports category, developing trusted
community relationships and brand partnerships tied to events, athletes, and audience engagement.

EDUCATION & PROFESSIONAL DEVELOPMENT

B.S., Mass Communication & Marketing, Middle Tennessee State University
Professional tools: Notion, HubSpot, Webflow, WordPress, Elementor, GA4, Google Search Console, Google
Business Profile, Search Atlas, Lovable, GPT, Claude, Gemini, SurveyMonkey, Salesforce, MemberClicks



